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The highlights of my April trip to the SIHH (Le Salon
International de la Haute Horlogerie), Basel World and
WPHH were my encounters with some of the watch
masters of our time. It was a great privilege to meet people
like the renowned Roger Dubuis, a 14-year veteran of the
“high complication™ department of Patek Philippe; Peter
Speake-Marin, the new rising star of the watch industry;
and visionary Steven Holtzman.

It was a wonderful experience to feel their passion for
watches, the extreme, 100% accuracy of the movements
and very fine craftsmanship. In a highly complex watch,
hundreds of parts combine into one, all are hand-made, and
like magicians, the watch masters arrange them to move
in different circles so that each is individual yet all work
perfectly together. This is just like the world we are living
in: we are all individuals, yet we all have to work together.

Fine craftsmanship extended beyond the watches as it
was also evident in the design of the booths. In Halls One
& Two of Basel World, watch and jewellry makers turned
their exhibition space into show cases. Each booth had a
unique design and each told the brand story. Who could
forget the glorious look of Patek Philippe’s booth? Harry
Winston’s understated elegance, Movado’s simplicity, Tag
Heuer’s funkiness, Hermes’ fairy tale, Swatch Group’s power
look, Chanel’s feminine versus Zenith’s masculine
look, Baccarat’s sparkling crystal contrasting with
Mikimoto’s orange pearl. All this concentrated creativity
and art of design turned Basel, a small Swiss city near the
German border, into a fantasy world.

The three exceptional events during my April trip were
the visit to the Franck Muller base, the introduction of
Maitre du Temps and Bvlgari and Vertu in Basel World.

Located in nearby Geneva, Franck Muller’s headquarters
is a perfect place for someone like me who came purely for
the sake of watches, with no leisure for sightseeing. In this
location, you can enjoy the best of both worlds, looking
over Mont Blanc, sipping Champagne and taking your pick
from among the best watches in the world: What more
could anyone need? You will find the Maitre du Temps story
in this issue of Stardom, and we will tell you more about
exclusive and elegant Bvlgari and Vertu in other issues.

A watch does more than tell the time. These days you
really don’t need a watch as you can look at your mobile
phone. Watches are works of art. If you collect watches, you
collect pieces of human history and of fine craftsmanship
with million-dollar price tags. No wonder watch fever is
quietly spreading.

Cameron Bai
Publisher
Cameron.bai@CnHotelNews.com
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Who are They?
What do They Make?

Find out more for the fantastic brand story

with Gameron Bai
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Chapter One by Maitres du Temps
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Travel to Geneva and meet all the watch masters behind this amazing Chapter One, Mr Cameron Bai
unveils the fairytale story of the birth of a new brand — Maitres du Temps:
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he three watch masters who are behind the newly unveiled
watch during the 2008 Salon International de la Haute
Horlogerie in Geneva. so called Chapter One, are renowned
Roger Dubuis, Christophe Claret and Peter Speake-Marin. And
the man behind these three watch masters is Steven Holtzman,
a man who successfully established distribution networks for
many famous watches in many parts of the world. Nowadays
he calls himself the connector to set the watch masters in loose collaboration. Each
master contributed his own strength into the single watch: Chapter One is imbued with
the intoxicating fusion of Mr Claret’s undisputed mastery of high-end complications,
Mr Dubuis’ rich lifetime of experience in haute horlogerie, and Mr Speake-Marin’s
unique ability to bridge the very best of both traditional and modern watchmaking.

The resulting brand is Maitres du Temps, the Masters of Time and the resulting
watch is an art of complication — Chapter One. The watch features a tour of the dial
that reveals central coaxial hours, minutes, and chronograph 60-second counter;
tourbillon and day of the week roller at six o’clock; retrograde GMT at nine o’clock;
60-minute chronograph counter and precision moon phase roller at 12 o’clock; and
retrograde date at three o’clock. The two rollers work simultaneously with the time,
date, GMT, and chronograph and are large enough to be easily read and small enough
to be ultralight and homogeneous with the case. A small window between day roller
and tourbillon allows a unique view of the superbly finished gyrating tourbillon cage.
Mirror-polished angled surfaces bring the multi-level dial to life, and even the locking
corrector pushers are from curves meeting at an imaginary point to follow the graceful
flow of the case.

But question is why Maitres du Temps now in this competitive watch industry in
which countless brands are fighting for the same niche? This is the dream of Holtzman
and now he has made his dream come true. “I saw my role as a connector and as a
catalyst, bringing people together to come up with ideas and provide the template
for independent watchmakers to be seen through a collaborative effort,” says Mr
Holtzman. “By blending the different styles and talents of the watchmakers, I was able
to realize my vision — Maitres du Temps.”

Mr Steven Holtzman began his career in horology over twenty-five years ago with
the sale and distribution of watches in the U.S. In 1997, he created Helvetia Time
Corporation (HTC) to distribute high-quality Swiss watch brands — including Roger
Dubuis — throughout North and Central America. HTC acquired the distinction of
becoming one of the few high-end, independent watch distributors in North America.
In 2004, Mr Holtzman was instrumental in initiating the distribution of Jean Dunand
in the Americas and Macao.

In 2008. Mr Holtzman realized his most ambitious project to date: his own
brand, Maitres du Temps. With Maitres du Temps, Mr Holtzman acts as a catalyst
for today's greatest master watchmakers to collaborate on the most innovative
projects imaginable. In launching Maitres du Temps, he is making a conscious
effort to promote the people who actually craft the timepieces — the watchmakers
whose influences, strengths, and accomplishments Maitres du Temps brings to
the fore and celebrates.

There will be 11 versions of the Chapter One watch, with three pieces for each
version, making a limited edition of 33 pieces available in white gold and rose gold.
The watches will be differentiated by varying dials and cases. The price will be
approximately 400,000 Swiss francs, or US$ 400,000.

wwwmaitresdutemps.com
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